Name:

Organisation:

Address:

Telephone:

Email:

Cost: [ ]$99.00*
[ ] $75.00* Student
|:| $4000* Student hCIH:-dCIy (no |unch) *All prices include GST

Purchase Order Number:

Achequefor$ s enclosed, made payable to the
State Library of Western Australia
OR

Please debit my credit card:

VISA[ ] MASTERCARD | | AMEX [ ] DINERS [ |
LOUE] OO OO Hoed

Signature: Expiry Date: ___ /_

Name on card:

Post or email the registration form (and the cheque or money order if including) to:

Attn: Karen de San Miguel

Client Services

State Library of Western Australia
25 Francis Street, PERTH WA 6000

Email: seminar@slwa.wa.gov.au
REGISTRATIONS CLOSE 14 SEPTEMBER

Optional Lunchtime activities:

Behind the Scenes Tour of the State Library's Conservation
Laboratories
or

|:| Helen Whitty - Curator's Talk on The Odditoreum

i_State Library

-—
%= OF WESTERN AUSTRALIA

The State Library of Western Australia presents

Keeping Up
engaging clients and
developing readers

Tuesday 20 September 2011
8.30am for 9.00am

State Library Theatre




Ol

9.00am

9.15am

10.15am

10.45am

11.45am

12.45pm

Intfroductions and Welcome
Mike Murray

Member of the Library Board
of Western Australia

International Keynote Speaker

David Lee King

Digital Branch & Services Manager,

Topeka & Shawnee County Public Library, USA

Morning tea - Theatre Foyer

Guest Speaker
Garry Conroy-Cooper
Brand Project Manager, LINC Tasmania

Guest Speaker

Paula Kelly

Reader Development and Offsite Programs Manager,
State Library of Victoria

“A Churchill Fellow's Tour - Reading Around the world
in 54 days!”

Lunch

1.20pm

2.00pm

3.00pm

3.15pm

4.45pm

<

N

Optional Activities

Behind the Scenes Tour of the State Library's
Conservation Laboratories

or

Helen Whitty - Curator's Talk on The Odditoreum

Guest Speaker

Rory McLeod

Director Client Services and Collections,
State Library of Queensland

Comfort break

Panel Session

Community Spaces and Places in a Connected
World

A panel discussion by all our speakers on the topic
of cultural institutions as learning spaces and places,
social media as a learning space and place and the
junction between the two. Discussion might centre
on the uptake of technology by our clients and how
we, as cultural and learning organisations, can
engage with our clients in this space.

Close




